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Enriching People’s Lives with Octopus

NEE - BIRBREZTER

0 C

At Octopus Cards Limited (OCL), we aim to live the brand spirit
“making everyday life easier” in each aspect of our businesses.
Entering the second half of 2015, we are continuing to expand

Octopus applications into new arenas of our daily lives.

Usage of our Octopus Online Payment Service (OOP) is growing
steadily on Taobao, as more and more customers appreciate the
ease and convenience of making e-commerce payments through
NFC-enabled mobile devices. And in June, the “Octopus” App
recorded a remarkable tally of almost 0.8 million usage, ensuring
it remains as one of the most popular applications in Hong Kong.
The OOP has also expanded to more online merchants to cover
more aspects in our daily life, such as Cinema City Langham Place,
HKDay, MCL Cinema, Quality Education Fund Cyber Resource
Centre and Ticketflap.

The Public Transport Fare Concession Scheme for the Elderly and
Eligible Persons with Disabilities offered by the Government was
smoothly extended to more Green Mini Buses with the seamless
cooperation among OCL, Transport Department and Labour and
Welfare Bureau. We will soon be launching the new retail reader,
which comes with a color LCD display with featured messages,
including alerts for incomplete transactions, bringing greater

convenience for merchants and cardholders.

More fast food merchants including Café de Coral, Maxim’s MX and McDonald'’s launched self-service kiosks

using Octopus payment, bringing greater convenience to customers. We have introduced Octopus payment

to 10 meat stalls in the wet markets, which helps increase the efficiency of these stalls. We will further increase

Octopus acceptance in the wet markets in the second half of 2015, so stay tuned.

Our ceaseless commitment to providing simple, convenient and diverse payment choices for our customers,

in tandem with contributing to the community, has won further public recognition and accolades. The new

Web Accessibility Gold Award from the Office of the Government Chief Information Officer and the Equal

Opportunities Commission marks another milestone in OCLs efforts in supporting visually impaired groups,

contributing to an inclusive society.
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We are also delighted to see the encouraging response the Octopus Transportation Subsidy Scheme (ORTSS) has received among
low-income wheelchair users and the community at large. By June, the scheme had provided 9,001 point-to-point trips for 3,793
low-income wheelchair users, boosting their mobility around town, as well as enriching their social lives and integration with

Hong Kong society.

Moving forward, we will continue exploring new Octopus payment choices for our customers, as we make Hong Kong people’s

everyday lives even simpler and easier!

NEBFERQXFNEBR)HIE [SHTRETEER | NREBUSIEXBNESEKE -
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5 FHEEREHNEHNDME -
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Octopus Speaks at International Conferences
NEBEERSRLES

43rd Asia Pacific
Privacy Authorities Forum

Hong Keng
11-12 June 2015

%‘

OCL CEO Mr Sunny Cheung and other members of the senior management
team were recently invited to speak at a variety of regional and international

conferences, addressing key industry practitioners.

These exclusive forums included the Ticketing Panel Discussion of Asia
Pacific Rail 2015, Cards & Payments Asia 2015, the ACCA Hong Kong's Annual
Conference 2015, the Executive Programme of the Hong Kong University of
Science and Technology (HKUST), and the “Big Data and Privacy” conference
hosted by the Office of the Privacy Commissioner for Personal Data (PCPD).

NEBTRARRRELER - REEELAREAREIZEAERRE
HEBRNERRE  HERAIRIE - SFBHE [2015F T AHRKS
& ERPATW > [2015FNEBFEXTMER] - ACCAE
FEMNE2015 BRARNEAZNESREBAERERBAEHALRE
ERNEBIHN [ RBBEALE] HHE -

Office of the Privacy Commissionel
for Personal Data, Hong Kong

F 5 S A L BE  LL 2

wo® P b
43rd Asia Parifis
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OCL Engages Media Stakeholders at HKJA’s Gala Dinner
NEBREECENSBFERSHBREARRE

it &% e
h %" 7 rl:a!?aflaﬁ%?

OCLs senior management team gathered together with our key

media stakeholders at the Hong Kong Journalists Association
47th Gala Dinner, spending an enjoyable and rewarding evening

exchanging ideas and views.

NEBRE EEIQE"E/% REME4TEEERBRED  H-RE
EERERE—2 EESZENIR EBT —ERRO®RL -
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Sharing Experiences and Best Practices
DEEBRNLG

During the second quarter of this year, OCL warmly
received delegations from M-Cash Uganda Limited and
Beijing Yikatong, exchanging experiences and sharing

best industry practices with our guests.

ESENE=ZF NEBRBESFTRARTE
Rt —FE] WRKXE RTEEXRLRZ
S RS ETITENKETEEM -

= % Information Systems Association, sea, Hrkusu
Blends People with Quality

At the invitation of the Information Systems Association of The University of Hong Kong, OCL showcased to the students our innovative
products in April.

BEEXRBEMAKSBENEF  NEBRNARSEMNBTHMNRANER -
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Octopus Partner

Awards 2014

NEBBEBHEARE2014

OCL organised the Octopus Partner Awards for
the eighth consecutive year, to recognise the
outstanding performances and contributions of
its key business partners. Congratulations and
special thanks to all winners, for their marvellous

achievements and continuous support for Octopus!

BUSINESS UPDATES 3 7% 3 iE

NEBEBRBENFEY THEBH
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OCTOPUS PREMIER
AWARD
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OCTOPUS USAGE
GROWTH AWARD
EERENER
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F85

Personal Care

(EPN: $5

mannings &

Convenience Store Fast Food Supermarket
EFIE REE AR TS
3
FILIY - 4
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ESiEER %IL\J\E@* 2 Toui Wah Restaurant

USAGE AWARD
FOR NEW RETAIL
MERCHANTS
BEABEFE AR
-MEEEF

Champion
BE

A

JAPAN HOME CENTRE

First Runner-up

nE

Second Runner-up

)
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USAGE AWARD FOR

RETAIL ACQUIRER
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First Runner-up
omE
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EIE3
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Second Runner-up
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citysuper

RETAIL ACQUIRER
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BEHRE
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BREHBF

HKT

USAGE AWARD IN
REWARDS
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BE
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oE

mtrmalls | €.

Second Runner-up
)
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Second Runner-up
33

citibank
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New Partners as Octopus Acceptance Grows in Hong Kong

MNSEBRFEZNEBTR

Citistore and Shell are among acquirers and merchants that have recently partnered with OCL and

now accept Octopus payments, further boosting the acceptance of Octopus across Hong Kong.

NERESNERAEEE—SERETOEANGTMYE - MERSEEBRES VSR %%

Mo EXBBRFAFNWEBBHRES -

MERCHANT & F

71

cImisTtaore
T @

Expanding the Public Transport Fare Concession Scheme
for the Elderly and Eligible Persons with Disabilities to

Green Minibuses

BER "REMAGEBBEALILOHR

BEREEREE . EGeERIE

To encourage elderly people and persons with disabilities to participate more in
community activities, and thereby building a caring and inclusive society, OCL is
supporting the Government'’s by phased expansion of the Public Transport Fare
Concession Scheme for the Elderly and Eligible Persons with Disabilities to Green

Minibuses (GMBs), starting in March this year.

Upon implementation of phase two, the scheme will cover around 91% of GMB
routes. By using a designated Octopus, people aged 65 or above and eligible
persons with disabilities now traveling on GMBs carrying the scheme logo can
enjoy HKS$2 concession per trip.

For more details of the scheme, please visit the Labour and Welfare Bureau

website at www.lwb.gov.hk.

ARTBERENGERBERAIZZHMEED  BYBEETARNESE N
EERSE-AHRE-—SEEBAN [RERSERERALTARARE
SEBREE] -

EREZBRFTIE  BEHIERENTIZA T -—NBREERKPERE
B ATHERIUELRENSERERAL  BEENEZBERBUEEE
FERENSEERIE  REEZASE2INEREEE -

BRTMELHEFSE  FRHABLIREMNBEHEwwwIwb.gov.hk e
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New Era Special Edition Octopus
FFi#CTT - BEMRN\ER .,

OCL launched the New Era Special Edition NEBBEHZHFEE [FHLT  BEMR

Octopus, which has a breakthrough design. NEB] - URBESHRT BOR
Customers can enjoy its stylish look whilst using it ATCREURESEHNER  EERAT
for transportation and retail payments. —= o

Available at all MTR Customer Service Centres [HETe AEmMN\EE| €268
EBHRO(RSREBELRERFHUER
MENEBRLEHERE  SREER

88T TREESRFHER -

(except Airport Express, Disney Resort and
Racecourse stations) and Octopus Online Shop,
the New Era Special Edition Octopus costs HK$88,

with no deposit or initial stored value.

PRODUCT UPDATES = & IE

Dr. Slump 3D Octopus Ornament
"1QIE L 3D/\EE .

e
BT

Dr. Slump 3D Octopus ornament - featuring two uniquely designed
Adult Octopus with the two popular characters, Arale and Gacchan - was
recently launched. Priced at HK$188, this popular ornament is available at
all 7-Eleven stores and Octopus Online Shop. Visit the Octopus website for

more information about this trend-setting product.

NEBTBHEL NQEX3DNEE] YFEENEMPEMER
X EIERTE - [IQEL3D/EB | EEHKRT7-ElevenEFRIEM
NEBRLIBELARRE  BRREEBHK188T  FTREERFHE
H-HMAEZSARERIRERNFAER BB/ ZBEHY -

Win Reward$ By Using Octopus at
Taobao® Marketplace

REERCTESER "NEERA LIRS . mH
HFHBEBRBES

NEBR-Z-RAFREA—-BEX~A=TH
HR o R R [NEBEREARRSE

OCL launched a new wave of Octopus Online
Payment Service Promotion from 1 May to 30

June 2015. During the promotion period, any
customer who uses an Octopus to settle an
online payment on the Taobao® Marketplace
will get a one-off guaranteed incentive:
Reward$30 for the first online payment
transaction of HK$100 or more.

HEEE - FEFAREESR  FHANER
RAZREFEERETHENSTRBE100
TS L BN ER AES30 !

v

OO e Ty

Business Enquiry Hotline /\iZ B 3 & 2 4R : 2266 2282
Email B : bizenquiries@octopus.com.hk
Fax {8 & :2266 2254

PROMOTIONS ¥ & 3% iE
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PROMOTIONS # & & IE

OOP Accepted at CINEMA CITY Langham Place
CINEMA CITY BB lREES N EBEH LA

New Operating Rules
for Service Providers

AR R EERETH

In April, OCL provided the new Service Provider
Operating Rules (version 2.0) to all related service
providers and system integrators, and advised
merchants to adhere to the new guidelines. Service
providers who are yet to receive the new guidelines
should contact our professional service manager for

details.

NEBREARNEZEBHFNASREAPEEL2H
RGHEFRFETR2.0R - WREXHFABTH
MRl - ERBHEBORKEEETE - TERK
TR P BRI EEEA o

OCL has expanded the Octopus Online Payment Service (OOP) to CINEMA CITY Langham Place, which is the
first cinema in Hong Kong to accept OOP on its mobile app or website. Until the end of August, customers who
purchase movie tickets with an Octopus on CINEMA CITY’s website (www.cinemacity.com.hk) or via its mobile
app can get a free soft drink (160z) for each ticket purchased. In addition, until 16 December 2015, customers can

enjoy 10% off regular-priced tickets by paying with Octopus.

CINEMA CITYBIZH B R AZBEAN B EARARBEIES N\ EBRRLARNBEZENEKR - &
NAK » EFRCINEMA CITY#www.cinemacity.comhksl ZBEARXNFERVEZEEBE  SREE
HAEE16LZTAK— e BHh E+ZB+XB > BNEZEBELEREREAZNFESR!

ENHANCED CUSTOMER EXPERIENCE 12 7 8 & R 75 88 5&

Octopus Transaction Data
Upload Notifications For
Merchants

NEBREHERD LBCEA

To help our merchants avoid overdue settlements during holiday
seasons, OCL will email notifications to schools and copier/printer
service providers one to two weeks ahead of the long holidays, to
remind them about uploading their Octopus transaction data on

time.
AMPEFBEERERIEHERES LY JCEBERRIA—

EWMEH  UEBXAQBENERRZN/ITENRB B
ERBHLBRTBA  REMGMAZRSELEH-
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OCL to Roll Out Updated Firmware

EREHFRERAEEL

OCL has upgraded the Octopus Library and Firmware for all service providers, NEBRATEARFZNEMHER  UE-—FRSNE

to further enhance their efficiency in processing Octopus transactions.

To facilitate the rollout to different service points, the Octopus services team

is working with various parties to conduct tests verifying seamless integration

with local applications.

BERXGHNRE BTEREFTARBHEELTNE
ARSABERN  NEBNBHFREEBSHEEER
HERSE  ET-RIAHE  UBRKRFRSENEM4RE
ATEAEARNELERR

MERCHANTTIPS B = Bt £

Tips on Protecting Customer Data

REEFEAERLT

Protecting customer data is always a core focus for OCLs business,
and we have implemented stringent policies and control measures on
handling customer data in our daily operations. Here are some tips on
how to avoid potential data breaches when handling customer data in

daily communications:

1. Send to the correct recipients: To mitigate the risk of sending

|

email to a wrong recipient, disable the “auto-fill” function in
Microsoft Outlook. When sending letters, use window envelopes,

to avoid accidentally swapping documents.

2. Double check before taking action: Double check the list of
email recipients, email content, attachments and sensitivity level,
etc. before clicking the “Send” button. Do not choose “Reply to
All" by default, and even then use only if absolutely necessary.
Have someone with fresh eyes to check the address and any

attachments before sending a letter.

3. Encryption: Consider using more secure channels such as secure
file transfers for confidential communications. If email is the only
communication method, all outgoing emails with confidential

information (including personal data) must be properly encrypted.

4. Notify recipients: If a recipient requests confidential information
be sent by fax, notify him or her and double check the fax number
before sending. For encrypted files in emails, verbally inform the
recipient of the decryption password, by phone. The password
may be agreed with the recipient in advance, so that it is not

necessary to notify the recipient every time.

NEBEIREEFER - RMNEEHEIFTERBRENEE
MERER  MREZFER - AMEERBARI Z - LE
RABANERINRIG -

1. BEREB/EHBATEROKHAA - BT HEREER
HER  RMNZREEHNREERN (BHEBZWHAL I
B EBMFEMHE  BREECEAEOXNEH  UBEAR
B e

2. REARERR  REXBHBHFARTEHNRMEA -
ME HAEUAREBASNRERES - BEEEHE -
mILE FEBRH (AEZBREA] - EBF R4
A EESRE N - SLRREH ERMR o

3. MEBRN  RMEZTREZZNRBETHEEN - 0
MERREN A ER - ZEBRME—NERAX » BT
BHNBENER(BEBAAER)BEANE -

4. BHABHAA MBEHABREBBEERWEREY BT
BEEENMFARERZEREANEERE - S50 E
BREANMBERE  BAUSEBARFAEHNES
B OSEA-EEEESRENER  EREE \ﬁ'ﬁglA%B
ENBAHSEE -
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Octopus AAVS TVC a Finalist for the “TVB Most Popular TV
Commercial Awards 2015”

NEBEITBEEERESAE201FE "TVBRRBHUIEREEARE, RR

BIERE

PORE o
2266 2338

i

NEBEDRERBERES [ ARBE] KESHR
WAE2015FE [TVBRZHUERESTAR] WEK
A0EIREESBE -

EFFEATNEEBBBERE]  |EZI/GEEHE
FRERE  FAER [JEBEHEERYE ] ZEEE
AFEFOURIRERFESER -HUREB [NERB
BEERE ] WEFEUEZZ/VEBRARE - FHHE
2266 2338 [NEBEHEBERK]  [EEBER
FOENE Y

The Octopus Automatic Add Value Service (AAVS) TV
commercial has been awarded a Citation for Excellence,
and qualified as one of the 40 finalists for the “TVB Most
Popular TV Commercial Awards 2015"

With AAVS, an Octopus cardholder can enjoy greater
convenience of hassle-free payment, and no longer
needs to worry about running out of Octopus value.
The customer can also earn credit card bonus points
if the AAVS is linked to a designated credit card, and
can be entitled to the Lost Octopus Reporting Service.
Customers can call 2266 2338 to enjoy the benefits and
convenience of AAVS.

FEE (R ORISR ERED - INSRIBGR - RERTOECHAN "N iSiME BV , 7
RAFRLTEEEE - (EHEE IR AN L ERREAEND
TR P AR TR S |

ENETE RS
Bl |

| B MHKSS00TH

HES1 :

OOIETSI © ERR
REHKEIE0 / HKS150TTH
HESSOHTS |
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OCL Won Public Recognition
NEZEBERIKER

In April, OCL received the Gold Award in the Web Accessibility
Recognition Scheme jointly organised by the Office of
the Government Chief Information Officer and the Equal
Opportunities Commission. The award is a further recognition of
our efforts in promoting web accessibility and inclusion through
accessible corporate website design, addressing the needs of

visually impaired customers in Hong Kong.

Award Scheme launched by the

and development.

Inaddition, Octopus has renewed NEBENANKEHBFEANRRAERAEHE
the  “Manpower  Developer” FTERSZESBFANN [EERB R
status for 2015-17 under the 2| £ 0 BEK
ERB  Manpower ~ Developer gyt ME#BHE BEREALHEE .

TNEBEEBERREAR

Employees  Retraining  Board  yyh , Nz immm s = RIS EABEYBRE
(ERB), - which  recognises our [2015-17TAA D% | - B—SERNEBE

achievements in staff training AA I BRE LHED o

AWARDS 18

—®—AFmHA+=8 13 April 2015

CORPORATE SOCIAL RESPONSIBILITY (¥t &5 F

ORTSS Helps Meet Needs of Low-income Wheelchair-

bound Community

"NEBERREENEE . EMERENAGBEEHAENRETE

From its launch in April last year to end of June this year, the “Octopus
Rehabilitation Transportation Subsidy Scheme” (ORTSS) has subsidised
9,001 point-to-point trips for 3,793 low-income wheelchair users. The
Scheme has received an encouraging response from the community, and
reduced pressure on Rehabus by 21%, filling a vital need for ensuring more

accessible transportation.

[\EBREERERXBEEYE] BEFHAKHURESERARS
Ik BRI7THBARNERABKERAERMET001RERBEINY
HRBERE o L ERTESHES L —HEFTHN  FRABBRTER
BrHIERNELIZEBIZ=-1T— BEXABBEAEREESE
EERNRXBXE-

JlER o4
EETES M E ‘l\

Octopus Rehabilitation b
Transportation Subsidy Scheme
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Caring for the Community
FAER L &%

CORPORATE SOCIAL RESPONSIBILITY {32125 F

OCL supports grassroots students through the Octopus Kids’ Nurturing Programme
(OKN) and the Octopus Ethnic Minority Children’s Nurturing and Inclusion Programme
(OEM) - providing them with whole-person development opportunities through fully
subsidised extra-curricular activities. The Programmes help the students establish self-
confidence and unleash their talents, while enabling children from ethnic minorities
to better integrate into the local community. Now in their eighth and third consecutive
years, respectively, the OKN and OEM programmes concluded the 2014-2015 classes
this summer with a graduation ceremony attended by some 300 guests, including
the media, students and parents, teachers and senior management from OCL and St
James’ Settlement.

OCL organised the “Octopus Kids Fun and Learn Day” in the previous academic
year. This was supported by Octopus volunteers, who helped ensure 50 of the two
programmes’ most outstanding students enjoyed a fun-filled day camp together with
their parents.

JEEER [ NEBREERIHE ] R INEEREHARMTE ] ENEEEE
2MZTNRINES - BUMREREABRENOES - ZWMEFHEHBEM
BEVARGL  BEFR UBIBERSE2ERERBALS -

[INEBEFERAFEI R [ \ZEEEHARTE] 2BBEAENENE=
F o MEFEEE2014-2015FENEAXBRARER - BB =AU RELFE
THXR BREER Z2HEAIANZE IR ZAURNEZEBNERESEH
ENEEE -

EEEH  NEBERZEFIMXAGEFNETREBEERT F)\Eiéﬁﬁft\
By [E] #B] HEES - NEBENEIRBHURERIBEAS - BB
MRRMEB TR —K -
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